


A STUDY ON THE ROLE OF AWAKE NGO IN EMPOWERING WOMEN ENTREPRENEURS THROUGH HANDHOLDING ACTIVITIES

ABSTRACT
Women entrepreneurs play a vital role in the industrial economy of India. Education and vocational training have significantly contributed to the emergence of women as successful entrepreneurs. The National Policy for the Empowerment of Women (2000) highlights the crucial role of the women’s movement and the extensive network of NGOs with strong grassroots connections and deep understanding of women’s issues in advancing women’s empowerment. Among these, the efforts of NGOs and private organizations are particularly significant, complementing governmental initiatives. In this context, AWAKE (Association of Women Entrepreneurs of Karnataka), a well-known NGO in Karnataka, was selected for the present study. An ex-post facto research design was adopted, involving 60 randomly selected women entrepreneurs who received training from AWAKE. These respondents are located across both urban and rural areas of Karnataka. The results showed that, respondents were mainly benefited by the financial advisory function and information sharing and networking function (83.33 %) of NGO, followed by their developmental programs (81.667 %), mentoring function (76.67 %). 
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INTRODUCTION
Women entrepreneurs occupy an important position in the industrial economy of the country. Education and vocational training of women helped them to emerge as entrepreneurs. “When a women or group of women embark on planning, initiating, organizing and managing their enterprise, they are termed as women entrepreneurs” (Suganthi, 2009). In advanced countries, the majority of small enterprises have been managed by women. Women entrepreneurs represent nearly 40.00 per cent of all entrepreneurs in the United States and employ approximately 27.50 million people. There are over five million women entrepreneurs constituting one fourth of all entrepreneurs in China. Women with their ingenuity and supportive family have contributed significantly to the growth of Nation. 
The ‘National Policy for Empowerment of Women’ (2000) states that the women’s movement and a widespread network of the NGOs which have strong grassroots presence and deep insight into women’s concerns facilitated the initiatives for the empowerment of women. Keeping this in view, Government of India and Karnataka Government has set up various initiatives to promote women entrepreneurial activities in the country and state. The effort of NGOs and private organizations are vital because the attempt of government is quite natural. Hence, the more popular NGO in Karnataka i.e., AWAKE was selected in this study to know the handholding activities being carried out by it especially with respect to development of women entrepreneurs by enhancing their socio-economic condition and transforming them into a successful model of entrepreneurship both in urban and rural areas. It has developed a unique 4S (Stimulus, startup, sustenance, support) module program for conducting programs and to support entrepreneurs at different levels of enterprise development. 
METHODOLOGY
In the present study after the fact research design is employed to know what are all the activities or support extended by NGO and to what had helped budding women entrepreneurs in the state. The samples i.e., women entrepreneurs taken training from AWAKE NGO are selected by simple random sampling method. A total of 60 respondents were selected from different parts of Karnataka like Bengaluru, Davengere, Gadag, Kolar, Mysore, Raichur, Ramnagar, Tumkur, etc. Of which, 30 are urban residents and 30 are rural residents. The handholding activities offered by NGO was known from AWAKE’s annual reports, website and other sources and a well structured questionnaire was prepared. Respondents was asked if they were being benefited by activity to know the most common and favourable handholding activity through which many number of women entrepreneurs are benefited. The data collected by personal interview method was analyzed using statistical methods like mean, standard deviation, frequency, percentage and Mann-Witney U test. Mann-Witney U test is used to know the significant difference between the group of values. 
RESULTS AND DISCUSSION
Profile of trained women entrepreneurs 
A glance at the data in Table 1 reveal that, nearly two-third (65.00 %) of the respondents belong to middle (35-50) age group, which acquires a predominant portion among the respondents followed by 30.00 per cent of the women entrepreneurs belong to young age group having less than 35 years of age and remaining only 5.00 per cent of the women entrepreneurs belong to old age group having more than 50 years age. The results were found similar in both case of urban and rural respondents. The probable reason for the above findings might be, majority of the respondents were being employed in other fields after completing of their education. Due to the knowledge, education, and willingness to start up a venture they quit their previous jobs and started business by their own. Hence, majority of them are of middle age. The present ongoing schemes, opportunities and other efforts by Government and non-government continuously motivating women entrepreneurs and young women entrepreneurs in particular made them to come into the venture. The outcome was in conformity with that of the findings of Ashwini (2021).
	Sl No
	Characteristics
	Urban
(n1=30)
	Rural
(n2=30)
	Total
(n=60)

	
	
	f
	%
	f
	%
	f
	%

	1
	Age

	
	Young (up to 35 years)
	09
	30.00
	09
	30.00
	18
	30.00

	
	Middle (36 to 55 years)
	20
	66.67
	19
	63.33
	39
	65.00

	
	Old (Above 55 years)
	01
	03.33
	02
	06.67
	03
	05.00


f = Frequency and %= per cent
Table 1: Distribution of respondents based on their age
It was observed from Table 2 and that, half (43.34 %) of the respondents completed their education up to graduation and above, followed by higher secondary (28.33 %), high school (16.67%), middle school (8.33 %) and primary school (3.33 %) respectively. The trend was not similar for urban and rural respondents. Among urban respondents, all had undergone minimum qualification up to high school. Nearly three-forth (76.67 %) belong to graduation and above category. Whereas, 20.00 per cent had completed education up to higher secondary and remaining 3.33 per cent had attended high school. In the context of rural respondents, few members were educated below high school. The rural trend is as follows- 36.67 per cent respondents undergone up to higher secondary education, followed by high school (30.00 %), middle school (16.67 %), graduate (10.00 %) and primary school (6.67 %) respectively. The possible reason for the above findings might be, the elders in the family of urban respondents know the importance of education. Usually, the educational trend in urban area goes like this where majority of them are graduated and it is mandatary for them to sustain in their area. But, in case of rural people lack of colleges in their native, mental outlook of family seniors, financial load for family, less interest in sending a girl child to school or college may be the possible reason. The outcome in case of rural respondents was on par with that of Ramesh (2018) and Narmada (2019) in case of urban respondents. 
	Sl No
	Characteristics
	Urban
(n1=30)
	Rural
(n2=30)
	Total
(n=60)

	
	
	f
	%
	f
	%
	f
	%

	1
	Education 

	
	Primary school (1 to 5th std)
	00
	00.00
	02
	06.67
	02
	03.33

	
	Middle school (6 to 8th std)
	00
	00.00
	05
	16.66
	05
	08.33

	
	High school (9 to 10th std)
	01
	03.33
	09
	30.00
	10
	16.67

	
	Higher secondary (PUC)
	06
	20.00
	11
	36.67
	17
	28.33

	
	Graduate and above
	23
	76.67
	03
	10.00
	26
	43.34


f = Frequency and %= per cent
Table 2: Distribution of respondents based on their Education 
It is evidence from pooled data in Table 3 that, a great majority (98.33 %) of women entrepreneurs were married and only few (1.67 %) were in the category of unmarried/widow/ divorced. In case of urban respondents, great majority (96.67 %) were married and few (3.33 %) were in the category of widow, unmarried or divorced. Whereas, in case of rural respondents all of them (100.00 %) were married. The reason for the above results might be due to the age of the women entrepreneurs which imparted positively upon their marital status. Hence, the results. The above result got support from the study conducted by Rajani and Sharada (2008). 
	Sl No
	Characteristics
	Urban
(n1=30)
	Rural
(n2=30)
	Total
(n=60)

	
	
	f
	%
	f
	%
	f
	%

	1
	Marital Status

	
	Married
	29
	96.67
	30
	100.00
	59
	98.33

	
	Unmarried/ Widow/ Divorced
	01
	03.33
	00
	00.00
	01
	01.67


f = Frequency and %= per cent
Table 3: Distribution of respondents based on their Marital status
	It was depicted from pooled data in Table 4 that, majority (61.67 %) of the women entrepreneurs had nuclear family 36.67 per cent of women entrepreneurs belonged to joint family with more than five members. It is slightly similar with urban area having 93.33 per cent of nuclear family and 6.67 per cent joint family but not with rural area 30.00 per cent had nuclear family and 70.00 per cent had joint family. In case of family size nearly half (45.00 %) of respondents had medium family of 4 to 5 members, followed by small (18.33 %) and large (36.67 %) family size. In case of urban respondents, majority (60.00 %) had medium family followed by small (33.33 %) and large (6.67 %) family size. Among rural respondents, two-third (66.67 %) had large family followed by medium (30.00 %) and small (3.33 %) family size. The reason for this dissimilar trend might be Indian villages are predominant with joint families. All the family members of a unilineal descent group live together with their spouses and offspring live in one homestead and under the authority of one of the members. Some of the respondents migrated to urban area due to marriage, job, career, education and finally settled in urban areas leading to separation/ segregation of joint families. The results are in line with findings of Gurang (2017).
	Sl No
	Characteristics
	Urban
(n1=30)
	Rural
(n2=30)
	Total
(n=60)

	
	
	f
	%
	f
	%
	f
	%

	
	Family composition 

	A
	Type of family 

	
	Nuclear
	28
	93.33
	09
	30.00
	37
	61.67

	
	Joint
	02
	06.67
	21
	70.00
	23
	38.33

	B
	Family size

	
	Small family (<3 members)
	10
	33.33
	01
	03.33
	11
	18.33

	
	Medium family (3 to 5 members)
	18
	60.00
	09
	30.00
	27
	45.00

	
	Large family (>5 members)
	02
	06.67
	20
	66.67
	22
	36.67


f = Frequency and %= per cent
Table 4: Distribution of respondents based on their family composition  
	It is observed from pooled data in Table 5 that, majority of the respondents (41.67 %) belonged to medium income level followed by high (36.66 %) and low (21.67 %) level of annual income. In case of urban respondents, less than half (43.33 %) had high annual income followed by medium (36.67 %) and low (20.00 %). Among rural respondents, nearly half (46.67 %) had medium annual income followed by high (30.00 %) and low (23.33 %) level of annual income. Some of the problems opined by the respondents that they are getting low profits from business. Lack of cosmopoliteness and risk bearing capacity may be the probable problem for majority of the respondents to be in medium income level. The following finding is in line with that finding of Ramesh (2018).
	Sl No
	Characteristics
	Urban
(n1=30)
	Rural
(n2=30)
	Total
(n=60)

	
	
	f
	%
	f
	%
	f
	%

	1
	Annual income 

	
	Young (up to 35 years)
	09
	30.00
	09
	30.00
	18
	30.00

	
	Middle (36 to 55 years)
	20
	66.67
	19
	63.33
	39
	65.00

	
	Old (Above 55 years)
	01
	03.33
	02
	06.67
	03
	05.00

	
	
	Mean=508400
SD=326517
	Mean=540000
SD=300468.03
	Mean=524200
SD=313492.52


f = Frequency and %= per cent
Table 5: Distribution of respondents based on their annual income
	It is clear from pooled data in Table 6 that, nearly half (45.00 %) were marginal farmers followed by landless (41.67 %), small farmers (10.00 %) and semi-medium (3.33 %) farmers. The distribution of land holding among the two selected category of respondents were not same. In case of urban respondents, majority (83.34 %) were landless followed by marginal (13.33 %) and small farmers (3.33 %). Whereas, in case of rural respondents, majority (76.67 %) are marginal farmers, followed by small farmers (16.67 %) and semi-medium (6.66 %) farmers. Agriculture is the livelihood of Indian farmers. Hence all the rural respondents belong to farm family and own an agricultural land. But it is not same in case of urban respondents. They don’t directly depend on land. Either they would have leased their own land or their land is kept barren in their home town. Hence, only small portion of urban residents own agricultural land. The above study got support from the study conducted by Frederick (2019).
	Sl No
	Characteristics
	Urban
(n1=30)
	Rural
(n2=30)
	Total
(n=60)

	
	
	f
	%
	f
	%
	f
	%

	1
	Land holding

	
	Landless
	25
	83.34
	00
	00.00
	25
	41.67

	
	Marginal farmers
	04
	13.33
	23
	76.67
	27
	45.00

	
	Small farmers
	01
	03.33
	05
	16.67
	06
	10.00

	
	Semi-medium
	00
	00.00
	02
	6.66
	02
	03.33


f = Frequency and %= per cent
Table 6: Distribution of respondents based on their land holding
	It is noticed from pooled data from Table 7 that, 40.00 per cent of the respondents were belonged to low extension contact followed by medium (36.67 %) and low (23.33 %) level of extension contact. In case of urban respondents, nearly half (43.34 %) had medium extension contact followed by low (33.33 %) and high (23.33 %) level of extension contact. Whereas, in case of rural respondents, nearly half (46.67 %) had low extension contact followed by medium (30.00 %) and high (23.33 %) level of extension contacts. Looking into the pooled data it is evident that, nearly half (46.67 %) of the respondents had high level of extension participation followed by low (35.00 %) and medium (18.33 %) level of extension participation. It follows similar trend in both case of urban and rural respondents. With respect to extension participation among urban respondents, nearly half (46.67 %) had high level of extension participation followed by low (43.33 %) and medium (10.00 %) level of extension participation. Whereas, among rural respondents, nearly half (46.66 %) had high level of extension participation followed by equal percentage of medium and low (26.67 %) level of extension participation. As the respondents were exclusively women, there would be problem of cosmopoliteness and domination by man in society which might be the probable reason for low extension contact of majority of the respondents. In this research context the extension participation is viewed as degree of involvement of women in different training programs conducted by NGO. There would be enough motivation for respondents hence majority of them are having high extension participation. The above findings were supported by the findings of Giridhara (2013) who emphasized that majority of respondents had high extension participation and is contradiction with Nesari et al. (2015) who revealed that majority of the respondents had low level of extension participation. 
	Sl No
	Characteristics
	Urban
(n1=30)
	Rural
(n2=30)
	Total
(n=60)

	
	
	f
	%
	f
	%
	f
	%

	
	Extension orientation

	A
	Extension contacts

	
	Low
	10
	33.33
	14
	46.67
	24
	40.00

	
	Medium
	13
	43.34
	09
	30.00
	22
	36.67

	
	High
	07
	23.33
	07
	23.33
	14
	23.33

	
	
	Mean=8.97 SD=4.10
	Mean=10.67
SD=3.29
	Mean=9.82
SD=3.69

	B
	Extension participation

	
	Low
	13
	43.33
	08
	26.67
	21
	35.00

	
	Medium
	03
	10.00
	08
	26.67
	11
	18.33

	
	High
	14
	46.67
	14
	46.66
	28
	46.67

	
	
	Mean=4.97
SD=1.67
	Mean=3.40
SD=1.19
	Mean=4.19
SD=1.43


f = Frequency and %= per cent
Table 7: Distribution of respondents based on their extension orientation 
	The results from pooled data in Table 8 revealed that, nearly half (43.33 %) of the respondents had medium level of social participation followed by low (30.00 %) and high (26.67 %) level of social participation. With respect to urban respondents the trend follows medium (56.67 %), low (23.33 %) and high (20.00 %) respectively. Whereas with respect to rural respondents the trend is as low (36.67 %), high (33.33 %) and medium (30.00 %) level of social participation respectively. The perception, attitude, social network etc had effect on urban and rural respondents which might had caused the difference in the trend pattern. The above findings are in line with the findings of Upanaya et al. (2010) who revealed that majority of the respondents are having medium level of social participation and it is contradictory with the findings of Chaitanya (2004) who concluded in her study that majority of the respondents are having high social participation. 
	Sl No
	Characteristics
	Urban
(n1=30)
	Rural
(n2=30)
	Total
(n=60)

	
	
	f
	%
	f
	%
	f
	%

	1
	Social participation

	
	Low
	07
	23.33
	11
	36.67
	18
	30.00

	
	Medium
	17
	56.67
	09
	30.00
	26
	43.33

	
	High
	06
	20.00
	10
	33.33
	16
	26.67

	
	
	Mean=6.33
SD=1.61
	Mean=7.03
SD=1.85
	Mean=6.63
SD=1.78


f = Frequency and %= per cent
Table 8: Distribution of respondents based on their social participation 
	It is evident from pooled data from Table 9 that, slightly more than half (53.33 %) of the respondents had medium level of mass media utilization followed by high (25.00 %) and high (21.66 %) level of mass media utilization. It follows same trend in both subclasses of respondents group. But the use of mass media is slightly higher in urban respondents having mean value of 7.50 when compared to rural respondents having mean value of 7.13. There is only a slight difference in the use of mass media by respondents. Being an entrepreneur, it makes her to be updated with the present scenario to take up opportunities. This would have influenced her to be active in mass media utilization. It would also help them to market their produce. Hence, they consider mass media utilization is of prime important. The following results are in accordance with that of findings of Rakesh (2018). 
	Sl No
	Category

	Urban
(n1=30)
	Rural
(n2=30)
	Total
(n=60)

	
	
	f
	%
	f
	%
	f
	%

	1
	Low
	06
	20.00
	07
	23.33
	13
	21.67

	2
	Medium
	21
	70.00
	14
	46.67
	32
	53.33

	3
	High
	03
	10.00
	09
	30.00
	15
	25.00

	
	
	Mean=7.50
SD=2.19
	Mean=7.13
SD=1.14
	Mean=7.32
SD=1.67


f= Frequency and %= per cent
Table 9: Distribution of respondents according to their mass media utilization
	It is evident from pooled data in Table 10 that, less than half (41.67 %) of women entrepreneurs have undergone high level of training, followed by low (33.33 %) and medium (25.00 %) level of training respectively. The trend is similar in both comparative groups. In case of urban respondents, nearly half (43.33 %) had undergone high level of training followed by low (36.67 %) and medium (20.00 %) level of training respectively. In case of rural respondents, 40.00 per cent of respondents undergone high level of training followed by 30.00 per cent had low and medium level of training respectively. The levels of training are classified after considering the number of trainings undergone, kind of training and duration of training. The probable reason might be the educational qualification make them acquaint to take formal training. Other reasons like dream fulfill, independent nature made them to take training. 
	Sl No
	Category
	Urban
(n1=30)
	Rural
(n2=30)
	Total
(n=60)

	
	
	f
	%
	f
	%
	f
	%

	1
	Low
	11
	36.67
	09
	30.00
	20
	33.33

	2
	Medium
	06
	20.00
	09
	30.00
	15
	25.00

	3
	High
	13
	43.33
	12
	40.00
	25
	41.67

	
	
	Mean=4.00
SD=2.20
	Mean=6.00
SD=1.7
	Mean=5.00
SD=1.95


f= Frequency and %= per cent
Table 10. Distribution of respondents according to training received
Handholding activities provided by NGO
It is evident from pooled data of Table 11 that, 83.33 per cent of respondents received financial advice, information sharing and networking function. It was followed by development programs (81.67 %), mentoring (76.67 %), business incubation (73.33 %), business counselling (70.00 %), collaboration facilitation and marketing assistance (60.00 %), membership service (56.67 %), work sheds provision (36.67 %), application filling and project report preparation (28.33 %), follow up action meeting (20.00 %) and finally credit referral (13.33 %). In case of urban respondents all of them are benefited by Information sharing and networking function followed by membership services (93.30 %), mentoring and business incubation (90.00 %), business counselling (83.30 %), developmental programs and financial advisory (80.00 %), collaboration facilitation (76.67 %), marketing assistance (63.33 %), workshed provision (33.33 %), follow up action meetings (20.00 %) and least benefited by application filling and project report preparation to take loan (13.33 %) respectively. In case of rural respondents, they were benefited the most by financial advisory (83.33 %) function, followed by conducting of developmental programs (83.33 %), information sharing and networking (66.67 %), mentoring (63.33 %), business counselling, business incubation and marketing assistance (56.67 %), application filling and project report preparation to take loan and collaboration facilitation (43.33 %), workshed provision (40.00 %), membership service in NGO and follow up action meetings (20.00 %) and credit referral function (16.67 %0 respectively. 
  There is a significant difference between handholding activities provided by AWAKE NGO in urban and rural areas which is depicted through Mann-Witney U test value. The P value of 0.00 signifies that, there is a significant difference between activities carried out in urban and rural area at one per cent level of significance. Hence it can be concluded that, NGO offers different support for different groups of respondents.  
	Sl No
	Handholding activities
	Urban
(n1=30)
	Rural
(n2=30)
	Total
(n=60)

	
	
	f
	%
	f
	%
	f
	%

	1
	Developmental programs
	24
	80.00
	25
	83.33
	49
	81.67

	2
	Business counselling
	25
	83.33
	17
	56.67
	42
	70.00

	3
	Mentoring
	27
	90.00
	19
	63.33
	46
	76.67

	4
	Financial advisory
	24
	80.00
	26
	86.70
	50
	83.33

	5
	Application filling and project report preparation to take loan
	04
	13.33
	13
	43.33
	17
	28.33

	6
	Workshed provision
	10
	33.33
	12
	40.00
	22
	36.67

	7
	Collaboration facilitation
	23
	76.67
	13
	43.33
	36
	60.00

	8
	Information sharing and networking
	30
	100.00
	20
	66.67
	50
	83.33

	9
	Business incubation
	27
	90.00
	17
	56.67
	44
	73.33

	10
	Credit referral
	03
	10.00
	05
	16.67
	08
	13.33

	11
	Membership service in NGO
	28
	93.33
	06
	20.00
	34
	56.67

	12
	Marketing assistance
	19
	63.33
	17
	56.67
	36
	60.00

	13
	Follow up action meetings
	06
	20.00
	06
	20.00
	12
	20.00

	
	Mann-Witney U test
	Mean Rank=38.35
	Mean rank=22.65
	Z=3.530
P=0.00**


f= Frequency and %= per cent
Table 11. Distribution of trained women entrepreneurs according to the hand holding activities provided by AWAKE NGO
Majority of the respondents belong to medium age group, having undergone graduate and more level of education with medium size of family, married women entrepreneurs. They also maintain high level of extension participation. All these characteristics made to take help with NGO and promote themselves as an entrepreneur and also made them to prefer for handholding also. 
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