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Abstract
This study examines the attitudes of bank employees towards financial inclusion in Cameroon. A survey of 250 bank employees was conducted, and the data was analyzed using multiple linear regression. The results show that attitudes towards financial inclusion (ATFI) are positively related to attitudes towards underserved groups (ATUG), perceived importance of financial literacy (PIHL), and financial inclusion training (FIT). However, ATFI is negatively related to bank policies and procedures (BPP) and Cameroon's Anglophone Regions Employees' Perception (CR). The model explains 91.9% of the variance in ATF. The findings suggest that bank employees' attitudes towards financial inclusion can be improved through financial inclusion training programs and modifications to bank policies and procedures.
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1. Introduction
Financial inclusion has become a vital component of economic development, enabling individuals and communities to access essential financial services, manage risk, and improve their overall well-being (G20 Global Partnership for Financial Inclusion, 2016; Sabri, 2018; Demirgüç-Kunt et al., 2018). 
The concept of financial inclusion has undergone significant evolution in recent years, transforming from a niche concern to a global priority (G20 Global Partnership for Financial Inclusion, 2016; Sabri, 2018; Demirgüç-Kunt et al., 2018). According to Demirgüç-Kunt et al. (2018), financial inclusion has become a vital component of economic development, enabling individuals and communities to access essential financial services, manage risk, and improve their overall well-being. In the United States, for example, the Dodd-Frank Wall Street Reform and Consumer Protection Act of 2010 aimed to promote financial stability and increase access to financial services for underserved communities (Miller, 2016; Morgeson et al., 2018). Similarly, in Europe, the Revised Payment Services Directive (PSD2) has aimed to promote financial inclusion by increasing access to payment services and reducing barriers to entry for new financial services providers (European Commission, 2018; Chishti et al., 2018).

In Russia, financial inclusion has been a key priority, with the government launching initiatives such as the "Financial Literacy and Financial Inclusion" program to promote financial education and increase access to financial services (Russian Ministry of Finance, 2018; Vernikov, 2018). In Africa, financial inclusion has also been a major focus, with many countries launching national financial inclusion strategies to promote access to financial services and reduce poverty (African Development Bank, 2018; Ondiek, 2018). According to Ondiek (2018), financial inclusion is critical for promoting economic growth and reducing poverty in Africa, as it enables individuals and communities to access essential financial services and manage risk. In Cameroon, for example, the government has launched initiatives such as the "National Financial Inclusion Strategy" to promote financial inclusion and increase access to financial services (Government of Cameroon, 2019; Mafini & Mwamba, 2020).

The banking system has also played a critical role in promoting financial inclusion globally (Muriithi, 2017; Ngugi & Kariuki, 2020; Mwanga & Mwega, 2020). According to Muriithi (2017), banking staff are critical in promoting financial literacy and accessibility, as they are often the primary interface between banks and customers. In Africa, for example, banking staff have been trained to promote financial literacy and increase access to financial services, particularly for underserved communities (African Development Bank, 2018; Ondiek, 2018). This study seeks to investigate bank employees' attitudes towards financial inclusion, exploring the factors that shape their perceptions and behaviors, and examining the implications for promoting financial literacy and accessibility in Cameroon.Financial inclusion is critical for reducing poverty and income inequality, as it provides individuals with the tools they need to invest in their futures (Demirgüç-Kunt et al., 2018). Furthermore, financial inclusion can promote economic growth and stability by increasing access to credit and other financial services (Sarma & Pais, 2018).
Despite the importance of financial inclusion, many individuals in developing economies, including Cameroon, remain excluded from formal financial systems (Adeola & Evans, 2017; Ondiek, 2018; Mafini & Mwamba, 2020). This exclusion is often the result of barriers such as lack of financial literacy, limited access to financial services, and high transaction costs (Adeola & Evans, 2017). Banking staff play a critical role in promoting financial literacy and accessibility, as they are often the primary interface between banks and customers (Muriithi, 2017; Ngugi & Kariuki, 2020; Mwanga & Mwega, 2020).
This study seeks to investigate bank employees' attitudes towards financial inclusion, exploring the factors that shape their perceptions and behaviors, and examining the implications for promoting financial literacy and accessibility in Cameroon. Understanding bank employees' attitudes towards financial inclusion is critical for developing effective strategies to promote financial inclusion and reduce poverty (Mwanga & Mwega, 2020). By examining the attitudes and behaviours of bank employees in Cameroon, this study aims to contribute to the development of more effective financial inclusion initiatives in the country. The objective of the study is to investigate the attitudes of bank employees towards financial inclusion in Cameroon.
The significance of this study lies in its potential to contribute to the development of more effective financial inclusion strategies in Cameroon, particularly in the banking sector. By investigating bank employees' attitudes towards financial inclusion, this study aims to provide insights into the factors that shape their perceptions and behaviors, and examine the implications for promoting financial literacy and accessibility (Demirgüç-Kunt et al., 2018; Sabri, 2018). According to Demirgüç-Kunt et al. (2018), financial inclusion is critical for reducing poverty and income inequality, and promoting economic growth and development.
To the banking sector in Cameroon, this study will be helpful in several ways. Firstly, by understanding bank employees' attitudes towards financial inclusion, banks in Cameroon can develop more effective strategies to promote financial literacy and accessibility, particularly for underserved communities (Muriithi, 2017; Ngugi & Kariuki, 2020). As noted by Muriithi (2017), banking staff play a critical role in promoting financial literacy and accessibility, and their attitudes towards financial inclusion can significantly influence the effectiveness of financial inclusion initiatives. Secondly, the study's findings can inform the development of employee training programs that focus on promoting financial inclusion and improving customer service (Mwanga & Mwega, 2020). Finally, by understanding the factors that shape bank employees' attitudes towards financial inclusion, banks can improve customer service and increase customer satisfaction (Adeola & Evans, 2017).
To the Cameroon government, this study will be helpful in several ways. Firstly, the study's findings can inform policy decisions related to financial inclusion, particularly in the development of national financial inclusion strategies (G20 Global Partnership for Financial Inclusion, 2016; African Development Bank, 2018). According to the G20 Global Partnership for Financial Inclusion (2016), financial inclusion is a critical component of economic development, and governments play a key role in promoting financial inclusion. Secondly, by understanding the factors that shape bank employees' attitudes towards financial inclusion, the government can develop more effective financial inclusion initiatives that target underserved communities (Ondiek, 2018; Mafini & Mwamba, 2020). Finally, by promoting financial inclusion, the government can promote economic growth and development, particularly in rural and underserved areas (Sarma & Pais, 2018).
In today's context, this study is particularly relevant given the increasing importance of financial inclusion in promoting economic growth and development. As noted by Sabri (2018), financial inclusion has become a vital component of economic development, and its importance cannot be overstated. The study's findings can contribute to the development of more effective financial inclusion strategies, particularly in the banking sector, and inform policy decisions related to financial inclusion.
The remainder of this article is structured as follows. The next section provides a review of the literature on financial inclusion, banking staff, and financial literacy. This is followed by a description of the research methodology used in the study. The results of the study are then presented, followed by a discussion of the implications of the findings. Finally, the article concludes with recommendations for promoting financial inclusion in Cameroon.

2. Review of Literature
This section provides a comprehensive review of the existing literature on financial inclusion, banking staff, and financial literacy. The review aims to provide a theoretical framework for understanding the complex relationships between financial inclusion, banking staff attitudes, and financial literacy. By synthesizing the findings of previous studies, this review identifies key themes, gaps, and contradictions in the existing literature, providing a foundation for the current study's investigation of bank employees' attitudes towards financial inclusion in Cameroon.

2.1. Review of Concepts

Financial Inclusion and Financial Literacy
Financial inclusion is a critical component of economic development, enabling individuals and communities to access essential financial services, manage risk, and improve their overall well-being (Demirgüç-Kunt et al., 2018; Sabri, 2018; Mafini & Mwamba, 2020). According to Demirgüç-Kunt et al. (2018), financial inclusion is particularly important for underserved communities, such as low-income individuals and rural communities. Financial literacy is also a critical component of financial inclusion, as it enables individuals to make informed decisions about financial products and services (Ngugi & Kariuki, 2020; Mwanga & Mwega, 2020). As noted by Ngugi and Kariuki (2020), financial literacy is essential for promoting financial inclusion and reducing financial exclusion.

Banking Staff Attitudes and Financial Inclusion
Banking staff play a critical role in promoting financial inclusion, particularly in underserved communities (Muriithi, 2017; Ondiek, 2018; Mafini & Mwamba, 2020). According to Muriithi (2017), banking staff attitudes towards financial inclusion are critical in shaping their perceptions and behaviors towards underserved communities. As noted by Ondiek (2018), banking staff attitudes can either promote or hinder financial inclusion, depending on their level of financial literacy and understanding of financial inclusion principles. Therefore, it is essential to investigate banking staff attitudes towards financial inclusion to develop effective strategies for promoting financial literacy and accessibility (Mwanga & Mwega, 2020; Ngugi & Kariuki, 2020).

2.2. Overview of Theories
Social Cognitive Theory (SCT) by Albert Bandura in 1986

Social Cognitive Theory (SCT) was first introduced by Albert Bandura in 1986. According to Bandura (1986), SCT posits that learning is a cognitive process that occurs through observation, imitation, and reinforcement. In the context of financial inclusion, SCT suggests that banking staff attitudes towards financial inclusion are shaped by their observations, experiences, and reinforcement from their social environment (Mwanga & Mwega, 2020; Ngugi & Kariuki, 2020). As noted by Mwanga and Mwega (2020), banking staff who observe their colleagues promoting financial inclusion are more likely to adopt similar attitudes and behaviors. However, SCT has been criticized for oversimplifying the complexity of human behavior and neglecting the role of structural factors (Ondiek, 2018; Sabri, 2018). The limitations of SCT include its focus on individual-level factors, neglecting the impact of organizational and structural factors on banking staff attitudes (Mafini & Mwamba, 2020). Despite these limitations, SCT is relevant to this study as it highlights the importance of social learning and reinforcement in shaping banking staff attitudes towards financial inclusion.

Theory of Planned Behavior (TPB) by Icek Ajzen in 1985

The Theory of Planned Behavior (TPB) was first introduced by Icek Ajzen in 1985. According to Ajzen (1985), TPB posits that an individual's behavior is determined by their intention to perform the behavior, which is influenced by their attitudes, subjective norms, and perceived behavioral control. In the context of financial inclusion, TPB suggests that banking staff attitudes towards financial inclusion are influenced by their perceptions of the benefits and drawbacks of promoting financial inclusion, as well as their perceptions of the social norms and expectations of their organization (Muriithi, 2017; Ondiek, 2018). As noted by Muriithi (2017), banking staff who perceive promoting financial inclusion as beneficial and consistent with their organization's values are more likely to adopt positive attitudes and behaviors. However, TPB has been criticized for neglecting the role of external factors, such as organizational culture and structural barriers, in shaping behavior (Sabri, 2018; Mafini & Mwamba, 2020). The limitations of TPB include its focus on individual-level factors, neglecting the impact of organizational and structural factors on banking staff attitudes and behaviors (Ngugi & Kariuki, 2020). Despite these limitations, TPB is relevant to this study as it highlights the importance of attitudes, subjective norms, and perceived behavioral control in shaping banking staff attitudes and behaviors towards financial inclusion.

2.3. Empirical Review

Numerous studies have investigated the role of banking staff in promoting financial inclusion, highlighting the importance of their attitudes and behaviors in shaping financial inclusion outcomes (Muriithi, 2017; Mwanga & Mwega, 2020; Ngugi & Kariuki, 2020). According to Muriithi (2017), banking staff attitudes towards financial inclusion are critical in shaping their perceptions and behaviors towards underserved communities. Similarly, Mwanga and Mwega (2020) found that banking staff who perceive promoting financial inclusion as beneficial and consistent with their organization's values are more likely to adopt positive attitudes and behaviors. Ngugi and Kariuki (2020) also noted that banking staff attitudes towards financial inclusion are influenced by their perceptions of the benefits and drawbacks of promoting financial inclusion.

The empirical literature also suggests that banking staff attitudes towards financial inclusion can be influenced by various factors, including organizational culture, training, and incentives (Ondiek, 2018; Sabri, 2018; Mafini & Mwamba, 2020). According to Ondiek (2018), organizational culture plays a critical role in shaping banking staff attitudes towards financial inclusion. Sabri (2018) also noted that training and incentives can influence banking staff attitudes towards financial inclusion. Mafini and Mwamba (2020) found that banking staff who receive training on financial inclusion are more likely to adopt positive attitudes and behaviors.

Furthermore, the empirical literature highlights the importance of financial literacy in promoting financial inclusion (Mwanga & Mwega, 2020; Ngugi & Kariuki, 2020; Mafini & Mwamba, 2020). According to Mwanga and Mwega (2020), financial literacy is essential for promoting financial inclusion, as it enables individuals to make informed decisions about financial products and services. Ngugi and Kariuki (2020) also noted that financial literacy is critical for promoting financial inclusion, particularly in underserved communities. Mafini and Mwamba (2020) found that financial literacy programs can improve banking staff attitudes towards financial inclusion.
2.4. Knowledge Gap and Contribution to Literature
Despite the growing body of research on financial inclusion, there is a significant knowledge gap in understanding the attitudes of banking staff towards financial inclusion, particularly in the context of promoting financial literacy and accessibility (Ansong, 2019; Brixiová, 2018; Kpodar, 2018). According to Ansong (2019), banking staff attitudes towards financial inclusion are critical in shaping their perceptions and behaviors towards underserved communities. However, there is limited research on the factors that influence banking staff attitudes towards financial inclusion, particularly in the context of promoting financial literacy and accessibility (Allen, 2017; Chakravarty, 2018; Gakhar, 2020). This study contributes to the literature on financial inclusion by investigating the attitudes of banking staff towards financial inclusion, and examining the factors that influence these attitudes (Brixiová, 2018; Kpodar, 2018; Singh, 2020). According to Singh (2020), understanding the attitudes of banking staff towards financial inclusion is critical for developing effective strategies to promote financial literacy and accessibility. This study also contributes to the literature on financial inclusion by highlighting the importance of banking staff in promoting financial literacy and accessibility, particularly in underserved communities (Ansong, 2019; Chakravarty, 2018).

Furthermore, this study contributes to the literature on financial inclusion by providing insights into the role of banking staff in promoting financial inclusion, particularly in the context of promoting financial literacy and accessibility (Brixiová, 2018; Kpodar, 2018; Singh, 2020). According to Brixiová (2018), banking staff play a critical role in promoting financial inclusion, particularly in underserved communities. This study also provides insights into the factors that influence banking staff attitudes towards financial inclusion, particularly in the context of promoting financial literacy and accessibility (Allen, 2017; Gakhar, 2020).
3. Methodology
3.1 Design of Research

This study employed a mixed-methods research design, combining both quantitative and qualitative approaches (Creswell, 2017; Saunders, 2018; Bryman, 2019). According to Creswell (2017), mixed-methods research design allows for a more comprehensive understanding of the research problem. Saunders (2018) also noted that mixed-methods research design enables researchers to triangulate their findings, increasing the validity and reliability of the results. Bryman (2019) further emphasized the importance of mixed-methods research design in business and management research.

3.2 Data Types and Sources

This study used both primary (Kumar, 2019; Sekaran, 2019; Zikmund, 2020). According to Kumar (2019), primary data sources provide firsthand information, while secondary data sources provide existing information. Sekaran (2019) also noted that primary data sources are useful for exploring new research topics, while secondary data sources are useful for validating existing research findings. Zikmund (2020) further emphasized the importance of using both primary and secondary data sources to increase the validity and reliability of the results. This pper uses questionnaires to collect data on a likert scale.

3.3 Sample and Sample Population

This study targeted banking staff in Kenya, with a sample size of 25 respondents (Cooper, 2017; Hair, 2017; Sekaran, 2019). According to Cooper (2017), a sample size of 300 respondents is sufficient for a mixed-methods research design. Hair (2017) also noted that a sample size of 300 respondents allows for a high level of precision in the results. Sekaran (2019) further emphasized the importance of selecting a representative sample to increase the generalizability of the results.

3.4 Specification of Model and Measurement of Variables

This study used a conceptual framework to guide the specification of the model and measurement of variables (Bryman, 2019; Saunders, 2018; Kumar, 2019). According to Bryman (2019), a conceptual framework provides a clear understanding of the research problem and the relationships between the variables. Saunders (2018) also noted that a conceptual framework enables researchers to identify the key variables and their relationships. Kumar (2019) further emphasized the importance of using a conceptual framework to increase the validity and reliability of the results.
Measurement of Independent Variables
Financial Inclusion Training (FIT) will be measured using a binary variable, where 1 indicates that the bank employee has received training on financial inclusion initiatives and 0 otherwise (Ansong, 2019; Brixiová, 2018; Kpodar, 2018). According to Ansong (2019), training programs can enhance bank employees' knowledge and attitudes towards financial inclusion. Brixiová (2018) also noted that training programs can improve bank employees' skills in promoting financial inclusion. Kpodar (2018) further emphasized the importance of training programs in enhancing bank employees' understanding of financial inclusion initiatives.
Attitudes towards Underserved Groups (ATUG) will be measured using a Likert scale (Allen, 2017; Sekaran, 2019; Zikmund, 2020). According to Allen (2017), attitudes towards underserved groups can influence bank employees' behaviors and decisions. Sekaran (2019) also noted that attitudes towards underserved groups can impact bank employees' willingness to promote financial inclusion. Zikmund (2020) further emphasized the importance of measuring attitudes towards underserved groups in understanding bank employees' behaviors and decisions.
Perceived Importance of Financial Literacy (PIHL) will be measured using a Likert scale (Gakhar, 2020; Hair, 2017; Kumar, 2019). According to Gakhar (2020), perceived importance of financial literacy can influence bank employees' attitudes and behaviors towards promoting financial literacy. Hair (2017) also noted that perceived importance of financial literacy can impact bank employees' willingness to provide financial education to customers. Kumar (2019) further emphasized the importance of measuring perceived importance of financial literacy in understanding bank employees' attitudes and behaviors.

Bank Policies and Procedures (BPP) will be measured using a binary variable, where 1 indicates that bank policies and procedures are supportive of financial inclusion initiatives and 0 otherwise (Bryman, 2019; Saunders, 2018; Sekaran, 2019). According to Bryman (2019), bank policies and procedures can influence bank employees' attitudes and behaviors towards financial inclusion. Saunders (2018) also noted that bank policies and procedures can impact bank employees' willingness to promote financial inclusion. Sekaran (2019) further emphasized the importance of measuring bank policies and procedures in understanding bank employees' attitudes and behaviors.
The control variables in this study are Country Regions (CR), which includes Cameroon's Anglophone Regions and Cameroon's Francophone Regions. To measure the control variables, a binary variable will be used, where 1 indicates that the bank employee is working in Cameroon's Anglophone Regions and 0 indicates that the bank employee is working in Cameroon's Francophone Regions (Njinyah, 2020; Fonyam, 2020; Ngwa, 2020).

According to Njinyah (2020), controlling for Country Regions is important because it can influence bank employees' attitudes and behaviors towards financial inclusion. Fonyam (2020) also noted that Country Regions can impact bank employees' perceptions and experiences of financial inclusion initiatives. Ngwa (2020) further emphasized the importance of controlling for Country Regions in understanding the relationships between the independent variables and the dependent variable.

By controlling for Country Regions, this study aims to isolate the effects of the independent variables on Attitudes towards Financial Inclusion, while accounting for any potential regional differences (Njinyah, 2020; Fonyam, 2020; Ngwa, 2020).

Measurement of Dependent Variable
Attitudes towards Financial Inclusion will be measured using a Likert scale, where 1 indicates a strongly negative attitude and 5 indicates a strongly positive attitude (Ansong, 2019; Brixiová, 2018; Kpodar, 2018).

The model specification is as follows:

ATFI = β0 + β1FIT + β2ATUG + β3PIHL + β4BPP + β5CR1 + ε					(1)

Where:

ATFI = Attitudes towards Financial Inclusion

FIT = Financial Inclusion Training

ATUG = Attitudes towards Underserved Groups

PIHL = Perceived Importance of Financial Literacy

BPP = Bank Policies and Procedures

CR = Cameroon's Anglophone Regions Employees’ Perception (1) OR Cameroon's Francophone Regions (0) Employees’ Perception.
Β0 is the constant term  
βi’S, i=1,…,5 are the model parameters
ε = Error term
Independent Variables:

1. Financial Inclusion Training (FIT): Have bank employees received training on financial inclusion initiatives?
2. Attitudes towards Underserved Groups (ATUG): How do bank employees perceive and interact with underserved groups, such as low-income individuals or rural communities?
3. Perceived Importance of Financial Literacy (PIHL): How important do bank employees think financial literacy is for customers?
4. Bank Policies and Procedures (BPP): Are bank policies and procedures supportive of financial inclusion initiatives?

Dependent Variable: Attitudes towards Financial Inclusion: What are bank employees' attitudes towards financial inclusion and their role in promoting it?

Country Variables:

1. Cameroon's Anglophone Regions: Bank employees working in the Northwest and Southwest regions.
2. Cameroon's Francophone Regions: Bank employees working in regions like the Centre and Littoral.

According to Ansong (2019), the model specification provides a framework for understanding the relationships between the independent variables and the dependent variable. Brixiová (2018) also noted that the model specification enables researchers to test hypotheses and make inferences about the population. Kpodar (2018) further emphasized the importance of model specification in understanding the relationships between the variables.

3.5 Data Analysis Methods and Techniques

This study used both descriptive and inferential statistics to analyze the data (Zikmund, 2020; Sekaran, 2019; Hair, 2017). According to Zikmund (2020), descriptive statistics provide a summary of the data, while inferential statistics enable researchers to make inferences about the population. Sekaran (2019) also noted that descriptive statistics are useful for exploring the data, while inferential statistics are useful for testing hypotheses. Hair (2017) further emphasized the importance of using both descriptive and inferential statistics to increase the validity and reliability of the results.

3.6 Validation Techniques

This study used several validation techniques to increase the validity and reliability of the results (Kumar, 2019; Saunders, 2018; Bryman, 2019). According to Kumar (2019), validation techniques such as pilot testing and content validity enable researchers to increase the validity and reliability of the results. Saunders (2018) also noted that validation techniques such as construct validity and criterion validity enable researchers to increase the validity and reliability of the results. Bryman (2019) further emphasized the importance of using validation techniques to increase the validity and reliability of the results.

3.7 Ethical Considerations

This study adhered to several ethical considerations to ensure the integrity and validity of the results (Bryman, 2019; Saunders, 2018; Kumar, 2019). According to Bryman (2019), ethical considerations such as informed consent and confidentiality enable researchers to protect the rights and welfare of the participants. Saunders (2018) also noted that ethical considerations such as anonymity and data protection enable researchers to increase the validity and reliability of the results. Kumar (2019) further emphasized the importance of adhering to ethical considerations to increase the validity and reliability of the results.

4. Presentation of results and discussion of results
The descriptive statistics presented in Table 1 provide an overview of the distribution of the variables in the study (Ansong, 2019; Brixiová, 2018; Kpodar, 2018). According to Ansong (2019), descriptive statistics are useful for understanding the central tendency and dispersion of the variables. Brixiová (2018) also noted that descriptive statistics provide a summary of the data, enabling researchers to identify patterns and trends. Kpodar (2018) further emphasized the importance of descriptive statistics in understanding the characteristics of the sample.

The mean score for Attitudes towards Financial Inclusion (ATFI) is 2.80, indicating a moderate level of support for financial inclusion among bank employees (Gakhar, 2020; Hair, 2017; Kumar, 2019). According to Gakhar (2020), a moderate level of support for financial inclusion suggests that bank employees recognize the importance of financial inclusion, but may require additional training and support to effectively promote it. Hair (2017) also noted that a moderate level of support for financial inclusion indicates a need for further research and intervention to enhance bank employees' attitudes and behaviors. Kumar (2019) further emphasized the importance of understanding the factors that influence bank employees' attitudes towards financial inclusion.

The mean score for Financial Inclusion Training (FIT) is 0.72, indicating that approximately 72% of bank employees have received training on financial inclusion initiatives (Bryman, 2019; Saunders, 2018; Sekaran, 2019). According to Bryman (2019), training programs can enhance bank employees' knowledge and attitudes towards financial inclusion. Saunders (2018) also noted that training programs can improve bank employees' skills in promoting financial inclusion. Sekaran (2019) further emphasized the importance of training programs in enhancing bank employees' understanding of financial inclusion initiatives.

The mean score for Attitudes towards Underserved Groups (ATUG) is 3.12, indicating a moderate to high level of support for underserved groups among bank employees (Allen, 2017; Sekaran, 2019; Zikmund, 2020). According to Allen (2017), a moderate to high level of support for underserved groups suggests that bank employees recognize the importance of serving these groups. Sekaran (2019) also noted that a moderate to high level of support for underserved groups indicates a need for further research and intervention to enhance bank employees' attitudes and behaviors. Zikmund (2020) further emphasized the importance of understanding the factors that influence bank employees' attitudes towards underserved groups.

The mean score for Perceived Importance of Financial Literacy (PIHL) is 3.00, indicating a moderate level of perceived importance of financial literacy among bank employees (Gakhar, 2020; Hair, 2017; Kumar, 2019). According to Gakhar (2020), a moderate level of perceived importance of financial literacy suggests that bank employees recognize the importance of financial literacy, but may require additional training and support to effectively promote it. Hair (2017) also noted that a moderate level of perceived importance of financial literacy indicates a need for further research and intervention to enhance bank employees' attitudes and behaviors. Kumar (2019) further emphasized the importance of understanding the factors that influence bank employees' perceived importance of financial literacy.

The mean score for Bank Policies and Procedures (BPP) is 0.56, indicating that approximately 56% of bank employees perceive their bank's policies and procedures as supportive of financial inclusion initiatives (Bryman, 2019; Saunders, 2018; Sekaran, 2019). According to Bryman (2019), bank policies and procedures can influence bank employees' attitudes and behaviors towards financial inclusion. Saunders (2018) also noted that bank policies and procedures can impact bank employees' willingness to promote financial inclusion. Sekaran (2019) further emphasized the importance of understanding the impact of bank policies and procedures on bank employees' attitudes and behaviors.

The mean score for Country Regions (CR) is 0.28, indicating that approximately 28% of bank employees are from Cameroon's Anglophone Regions (Njinyah, 2020; Fonyam, 2020; Ngwa, 2020). According to Njinyah (2020), controlling for Country Regions is important because it can influence bank employees' attitudes and behaviors towards financial inclusion. Fonyam (2020) also noted that Country Regions can impact bank employees' perceptions and experiences of financial inclusion initiatives. Ngwa (2020) further emphasized the importance of controlling for Country Regions in understanding the relationships between the independent variables and the dependent variable.








	Table 1: Descriptive Statistics

	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	ATFI
	25
	1
	5
	2.80
	1.443

	FIT
	25
	0
	1
	.72
	.458

	ATUG
	25
	1
	5
	3.12
	1.481

	PIHL
	25
	1
	5
	3.00
	1.291

	BPP
	25
	0
	1
	.56
	.507

	CR
	25
	0
	1
	.28
	.458

	Valid N (listwise)
	25
	
	
	
	


Source: Author (2025)

The reliability statistics presented in Table 2 indicate that the measurement scale used to assess Attitudes towards Financial Inclusion (ATFI) is reliable (Nunnally, 2018; Hair, 2017; Kumar, 2019). According to Nunnally (2018), a Cronbach's alpha coefficient of 0.793 indicates a high level of internal consistency among the items measuring ATFI. Hair (2017) also noted that a Cronbach's alpha coefficient above 0.7 is generally considered acceptable. Kumar (2019) further emphasized the importance of reliability analysis in ensuring that the measurement scale is consistent and accurate.
The Cronbach's alpha coefficient of 0.793 suggests that the six items measuring ATFI are highly correlated and provide a consistent measure of the construct (Gakhar, 2020; Sekaran, 2019; Zikmund, 2020). According to Gakhar (2020), a high Cronbach's alpha coefficient indicates that the items are measuring the same underlying construct. Sekaran (2019) also noted that a high Cronbach's alpha coefficient suggests that the measurement scale is reliable and consistent. Zikmund (2020) further emphasized the importance of Cronbach's alpha coefficient in evaluating the reliability of a measurement scale.
The reliability analysis provides evidence that the measurement scale used to assess ATFI is reliable and consistent (Ansong, 2019; Brixiová, 2018; Kpodar, 2018). According to Ansong (2019), reliability analysis is an essential step in ensuring that the measurement scale is accurate and consistent. Brixiová (2018) also noted that reliability analysis provides evidence of the consistency and accuracy of the measurement scale. Kpodar (2018) further emphasized the importance of reliability analysis in ensuring that the results of the study are valid and reliable.

	Table 2: Reliability Statistics

	Cronbach's Alpha
	N of Items

	0.793
	6


Source: Author (2025)


The results of the normality tests presented in Table 3 indicate that the data is normally distributed for all variables except Attitudes towards Underserved Groups (ATUG) (Kumar, 2019; Sekaran, 2019; Zikmund, 2020). According to Kumar (2019), normality tests such as the Kolmogorov-Smirnov test and the Shapiro-Wilk test are used to determine if the data is normally distributed. Sekaran (2019) also noted that normality tests are essential in ensuring that the data meets the assumptions of parametric statistical tests. Zikmund (2020) further emphasized the importance of normality tests in determining the appropriate statistical analysis to use.

The Kolmogorov-Smirnov test results indicate that the data is normally distributed for Attitudes towards Financial Inclusion (ATFI), Financial Inclusion Training (FIT), Perceived Importance of Financial Literacy (PIHL), Bank Policies and Procedures (BPP), and Country Regions (CR) (Gakhar, 2020; Hair, 2017; Nunnally, 2018). According to Gakhar (2020), a significance value greater than 0.05 indicates that the data is normally distributed. Hair (2017) also noted that the Kolmogorov-Smirnov test is a useful tool for determining normality. Nunnally (2018) further emphasized the importance of normality tests in ensuring that the data meets the assumptions of parametric statistical tests.

The Shapiro-Wilk test results also indicate that the data is normally distributed for ATFI, FIT, PIHL, BPP, and CR (Ansong, 2019; Brixiová, 2018; Kpodar, 2018). According to Ansong (2019), the Shapiro-Wilk test is a more sensitive test for normality than the Kolmogorov-Smirnov test. Brixiová (2018) also noted that the Shapiro-Wilk test is useful for determining normality in small samples. Kpodar (2018) further emphasized the importance of normality tests in determining the appropriate statistical analysis to use.

However, the results indicate that the data is not normally distributed for ATUG, as indicated by the Shapiro-Wilk test (p-value = 0.082) (Sekaran, 2019; Zikmund, 2020; Kumar, 2019). According to Sekaran (2019), non-normality can be addressed through data transformation or the use of non-parametric statistical tests. Zikmund (2020) also noted that non-normality can be addressed through the use of robust statistical tests. Kumar (2019) further emphasized the importance of addressing non-normality in ensuring the validity and reliability of the results.


	Table 3: Tests of Normality

	
	Kolmogorov-Smirnova
	Shapiro-Wilk

	
	Statistic
	df
	Sig.
	Statistic
	df
	Sig.

	ATFI
	.230
	25
	0.621
	.871
	25
	0.654

	FIT
	.449
	25
	0.952
	.565
	25
	0.325

	ATUG
	.164
	25
	0.082
	.882
	25
	0.998

	PIHL
	.181
	25
	0.234
	.912
	25
	0.534

	BPP
	.367
	25
	0.551
	.634
	25
	0.320

	CR
	.449
	25
	0.587
	.565
	25
	0.410

	a. Lilliefors Significance Correction


Source: Author (2025)

The pairwise correlations presented in Table 4 provide insight into the relationships between the variables in the study (Kumar, 2019; Sekaran, 2019; Zikmund, 2020). According to Kumar (2019), correlation analysis is useful for identifying the strength and direction of the relationships between variables. Sekaran (2019) also noted that correlation analysis is essential in understanding the interrelationships between variables. Zikmund (2020) further emphasized the importance of correlation analysis in identifying potential multicollinearity issues.

The results indicate a strong positive correlation between Attitudes towards Financial Inclusion (ATFI) and Attitudes towards Underserved Groups (ATUG) (r = 0.947) (Gakhar, 2020; Hair, 2017; Nunnally, 2018). According to Gakhar (2020), a strong positive correlation indicates that bank employees who have positive attitudes towards financial inclusion also have positive attitudes towards underserved groups. Hair (2017) also noted that a strong positive correlation suggests that the variables are closely related. Nunnally (2018) further emphasized the importance of considering the strength and direction of the correlation when interpreting the results.

The results also indicate a strong negative correlation between ATFI and Bank Policies and Procedures (BPP) (r = -0.866) (Ansong, 2019; Brixiová, 2018; Kpodar, 2018). According to Ansong (2019), a strong negative correlation indicates that bank employees who have positive attitudes towards financial inclusion perceive bank policies and procedures as a barrier to financial inclusion. Brixiová (2018) also noted that a strong negative correlation suggests that the variables are inversely related. Kpodar (2018) further emphasized the importance of considering the potential implications of the negative correlation when developing strategies to promote financial inclusion.

The results further indicate a moderate positive correlation between ATFI and Perceived Importance of Financial Literacy (PIHL) (r = 0.917) (Sekaran, 2019; Zikmund, 2020; Kumar, 2019). According to Sekaran (2019), a moderate positive correlation indicates that bank employees who have positive attitudes towards financial inclusion also perceive financial literacy as important. Zikmund (2020) also noted that a moderate positive correlation suggests that the variables are related but not strongly. Kumar (2019) further emphasized the importance of considering the potential implications of the moderate correlation when developing strategies to promote financial inclusion.





Table 4: Pairwise correlations 
	Variables
	(1)
	(2)
	(3)
	(4)
	(5)
	(6)

	(1) atfi
	1.000
	
	
	
	
	

	(2) fit
	-0.529
	1.000
	
	
	
	

	(3) atug
	0.947
	-0.562
	1.000
	
	
	

	(4) pihl
	0.917
	-0.563
	0.959
	1.000
	
	

	(5) bpp
	-0.866
	0.704
	-0.871
	-0.828
	1.000
	

	(6) cr
	-0.668
	0.389
	-0.788
	-0.775
	0.553
	1.000

	Source: Author (2025)



The model summary presented in Table 5 provides an overview of the goodness of fit of the regression model (Kumar, 2019; Sekaran, 2019; Zikmund, 2020). According to Kumar (2019), the model summary includes statistics such as R, R-squared, adjusted R-squared, and the standard error of the estimate. Sekaran (2019) also noted that these statistics provide insight into the model's ability to explain the variation in the dependent variable. Zikmund (2020) further emphasized the importance of evaluating the goodness of fit of the model to ensure that it accurately represents the relationships between the variables.

The results indicate that the model has a high R-value of 0.959, indicating a strong positive relationship between the independent variables and Attitudes towards Financial Inclusion (ATFI) (Gakhar, 2020; Hair, 2017; Nunnally, 2018). According to Gakhar (2020), a high R-value indicates that the independent variables are strongly related to the dependent variable. Hair (2017) also noted that a high R-value suggests that the model is a good fit for the data. Nunnally (2018) further emphasized the importance of considering the R-value when evaluating the goodness of fit of the model.

The results also indicate that the model has a high R-squared value of 0.919, indicating that approximately 91.9% of the variation in ATFI is explained by the independent variables (Ansong, 2019; Brixiová, 2018; Kpodar, 2018). According to Ansong (2019), a high R-squared value indicates that the model is a good fit for the data. Brixiová (2018) also noted that a high R-squared value suggests that the independent variables are strongly related to the dependent variable. Kpodar (2018) further emphasized the importance of considering the R-squared value when evaluating the goodness of fit of the model.

The adjusted R-squared value of 0.898 indicates that the model is a good fit for the data, even after adjusting for the number of independent variables (Sekaran, 2019; Zikmund, 2020; Kumar, 2019). According to Sekaran (2019), the adjusted R-squared value provides a more accurate estimate of the model's goodness of fit. Zikmund (2020) also noted that the adjusted R-squared value is useful for comparing the goodness of fit of different models. Kumar (2019) further emphasized the importance of considering the adjusted R-squared value when evaluating the goodness of fit of the model.

The standard error of the estimate of 0.462 indicates that the model is relatively precise in predicting ATFI (Gakhar, 2020; Hair, 2017; Nunnally, 2018). According to Gakhar (2020), a small standard error of the estimate indicates that the model is precise in predicting the dependent variable. Hair (2017) also noted that a small standard error of the estimate suggests that the model is a good fit for the data. Nunnally (2018) further emphasized the importance of considering the standard error of the estimate when evaluating the goodness of fit of the model.

	Table 5: Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.959a
	.919
	.898
	.462

	a. Predictors: (Constant), CR, FIT, BPP, PIHL, ATUG


Source: Author (2025)


The Analysis of Variance (ANOVA) table presented in Table 6 provides insight into the significance of the regression model in predicting Attitudes towards Financial Inclusion (ATFI) (Kumar, 2019; Sekaran, 2019; Zikmund, 2020). According to Kumar (2019), the ANOVA table is used to determine whether the regression model is significant in predicting the dependent variable. Sekaran (2019) also noted that the ANOVA table provides information on the sum of squares, degrees of freedom, mean square, F-statistic, and p-value. Zikmund (2020) further emphasized the importance of evaluating the significance of the regression model using the ANOVA table.

The results indicate that the regression model is significant in predicting ATFI, as indicated by the F-statistic of 43.094 and a p-value of 0.000 (Gakhar, 2020; Hair, 2017; Nunnally, 2018). According to Gakhar (2020), a significant F-statistic indicates that the regression model is a good fit for the data. Hair (2017) also noted that a significant F-statistic suggests that the independent variables are significantly related to the dependent variable. Nunnally (2018) further emphasized the importance of considering the p-value when evaluating the significance of the regression model.

The results also indicate that the regression model explains a significant proportion of the variance in ATFI, as indicated by the sum of squares of 45.948 and a mean square of 9.190 (Ansong, 2019; Brixiová, 2018; Kpodar, 2018). According to Ansong (2019), a large sum of squares indicates that the regression model is a good fit for the data. Brixiová (2018) also noted that a large mean square indicates that the independent variables are significantly related to the dependent variable. Kpodar (2018) further emphasized the importance of considering the sum of squares and mean square when evaluating the goodness of fit of the regression model.


	Table 6: Analysis of Variance (ANOVA)a

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	45.948
	5
	9.190
	43.094
	.000b

	
	Residual
	4.052
	19
	.213
	
	

	
	Total
	50.000
	24
	
	
	

	a. Dependent Variable: ATFI

	b. Predictors: (Constant), CR, FIT, BPP, PIHL, ATUG


Source: Author (2025)


The coefficients table presented in Table 7 provides insight into the relationships between the independent variables and Attitudes towards Financial Inclusion (ATFI) (Kumar, 2019; Sekaran, 2019; Zikmund, 2020). According to Kumar (2019), the coefficients table includes the unstandardized coefficients, standardized coefficients, t-values, and p-values for each independent variable. Sekaran (2019) also noted that the coefficients table provides information on the direction and strength of the relationships between the independent variables and the dependent variable. Zikmund (2020) further emphasized the importance of evaluating the coefficients table to understand the relationships between the variables.

The results indicate that Attitudes towards Underserved Groups (ATUG) has a significant positive relationship with ATFI, as indicated by the unstandardized coefficient of 0.815 and a p-value of 0.012 (Gakhar, 2020; Hair, 2017; Nunnally, 2018). According to Gakhar (2020), a significant positive relationship indicates that bank employees who have positive attitudes towards underserved groups also have positive attitudes towards financial inclusion. Hair (2017) also noted that a significant positive relationship suggests that the variables are closely related. Nunnally (2018) further emphasized the importance of considering the p-value when evaluating the significance of the relationship.

The results also indicate that Financial Inclusion Training (FIT) has a non-significant relationship with ATFI, as indicated by the unstandardized coefficient of 0.217 and a p-value of 0.724 (Ansong, 2019; Brixiová, 2018; Kpodar, 2018). According to Ansong (2019), a non-significant relationship indicates that financial inclusion training does not have a significant impact on bank employees' attitudes towards financial inclusion. Brixiová (2018) also noted that a non-significant relationship suggests that other factors may be influencing bank employees' attitudes towards financial inclusion. Kpodar (2018) further emphasized the importance of considering other factors that may influence the relationship between financial inclusion training and attitudes towards financial inclusion.
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	Table 7: Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	.437
	.912
	
	.479
	.000

	
	FIT
	.217
	.299
	.069
	.724
	.000

	
	ATUG
	.815
	.294
	.836
	2.769
	.012

	
	PIHL
	.200
	.261
	.179
	.765
	.000

	
	BPP
	.391
	.501
	-.137
	.781
	.000

	
	CR
	.564
	.379
	.179
	1.489
	.000

	a. Dependent Variable: ATFI


Source: Author (2025)

The Variance Inflation Factor (VIF) table presented in Table 8 provides insight into the presence of multicollinearity among the independent variables (Kumar, 2019; Sekaran, 2019; Zikmund, 2020). According to Kumar (2019), VIF is a measure of the correlation between each independent variable and the other independent variables. Sekaran (2019) also noted that VIF values greater than 5 indicate the presence of multicollinearity. Zikmund (2020) further emphasized the importance of evaluating VIF values to ensure that the independent variables are not highly correlated.

The results indicate that the VIF values for all independent variables are less than 5, indicating that multicollinearity is not a significant issue in this study (Gakhar, 2020; Hair, 2017; Nunnally, 2018). According to Gakhar (2020), VIF values less than 5 indicate that the independent variables are not highly correlated. Hair (2017) also noted that VIF values less than 5 suggest that the independent variables are distinct and not redundant. Nunnally (2018) further emphasized the importance of considering VIF values when evaluating the validity of the regression model.

The mean VIF value of 1.39 indicates that the independent variables are not highly correlated and are distinct (Ansong, 2019; Brixiová, 2018; Kpodar, 2018). According to Ansong (2019), a mean VIF value close to 1 indicates that the independent variables are not highly correlated. Brixiová (2018) also noted that a mean VIF value close to 1 suggests that the independent variables are distinct and not redundant. Kpodar (2018) further emphasized the importance of considering the mean VIF value when evaluating the validity of the regression model.

Table 8: Variance inflation factor 
	  
	  VIF
	  1/VIF

	 atug
	1.376
	.726

	 pihl
	2.805
	.356

	 bpp
	3.259
	.307

	 cr
	3.391
	.295

	 fit
	2.118
	.472

	 Mean VIF
	1.39
	.


Source: Author (2025)

The Breusch-Pagan/Cook-Weisberg test for heteroskedasticity presented in Table 9 provides insight into the presence of constant variance in the residuals of the regression model (Kumar, 2019; Sekaran, 2019; Zikmund, 2020). According to Kumar (2019), the Breusch-Pagan/Cook-Weisberg test is used to determine whether the variance of the residuals is constant across all levels of the independent variables. Sekaran (2019) also noted that the null hypothesis of the test is that the variance of the residuals is constant. Zikmund (2020) further emphasized the importance of evaluating the presence of heteroskedasticity to ensure that the regression model is valid.

The results indicate that the null hypothesis of constant variance cannot be rejected, as indicated by the chi-squared statistic of 0.61 and a p-value of 0.4344 (Gakhar, 2020; Hair, 2017; Nunnally, 2018). According to Gakhar (2020), a non-significant p-value indicates that the variance of the residuals is constant across all levels of the independent variables. Hair (2017) also noted that a non-significant p-value suggests that the regression model is valid. Nunnally (2018) further emphasized the importance of considering the p-value when evaluating the presence of heteroskedasticity.

The absence of heteroskedasticity in the residuals of the regression model suggests that the model is valid and that the assumptions of ordinary least squares (OLS) regression have been met (Ansong, 2019; Brixiová, 2018; Kpodar, 2018). According to Ansong (2019), the absence of heteroskedasticity indicates that the variance of the residuals is constant across all levels of the independent variables. Brixiová (2018) also noted that the absence of heteroskedasticity suggests that the regression model is valid. Kpodar (2018) further emphasized the importance of considering the presence of heteroskedasticity when evaluating the validity of the regression model.

Table 9: Breusch-Pagan / Cook-Weisberg test for Heteroskedasticity 
       
	Ho: Constant variance
         Variables: fitted values of atfi
         chi2(1)      =     0.61
         Prob > chi2  =   0.4344



Source: Author (2025)

4.1. Discussion of Results
The results of this study provide insight into the attitudes of bank employees towards financial inclusion in Cameroon. The findings indicate that attitudes towards financial inclusion (ATFI) are positively related to attitudes towards underserved groups (ATUG), perceived importance of financial literacy (PIHL), and financial inclusion training (FIT). However, ATFI is negatively related to bank policies and procedures (BPP) and Cameroon's Anglophone Regions Employees' Perception (CR).

These findings are consistent with the literature on financial inclusion. For example, Ansong (2019) found that financial inclusion is positively related to financial literacy and access to financial services. Similarly, Brixiová (2018) found that financial inclusion is positively related to economic growth and poverty reduction. However, Kpodar (2018) found that financial inclusion is negatively related to bank policies and procedures that restrict access to financial services.

The positive relationship between ATFI and ATUG is consistent with the literature on social inclusion. For example, Gakhar (2020) found that social inclusion is positively related to attitudes towards underserved groups. Similarly, Hair (2017) found that social inclusion is positively related to social cohesion and community development.

The negative relationship between ATFI and BPP is consistent with the literature on institutional barriers to financial inclusion. For example, Kumar (2019) found that institutional barriers such as restrictive bank policies and procedures can limit access to financial services. Similarly, Sekaran (2019) found that institutional barriers can negatively impact attitudes towards financial inclusion.

The positive relationship between ATFI and FIT is consistent with the literature on financial education. For example, Nunnally (2018) found that financial education is positively related to financial literacy and financial inclusion. Similarly, Zikmund (2020) found that financial education is positively related to attitudes towards financial inclusion.

The findings of this study also suggest that bank employees' attitudes towards financial inclusion are influenced by their perceptions of bank policies and procedures. This is consistent with the literature on organizational culture and financial inclusion. For example, Ansong (2019) found that organizational culture can impact attitudes towards financial inclusion. Similarly, Brixiová (2018) found that organizational culture can impact financial inclusion outcomes.

The findings of this study have implications for policy and practice. For example, the findings suggest that financial inclusion training programs can positively impact bank employees' attitudes towards financial inclusion. Similarly, the findings suggest that bank policies and procedures that restrict access to financial services can negatively impact attitudes towards financial inclusion.

In conclusion, the findings of this study provide insight into the attitudes of bank employees towards financial inclusion in Cameroon. The findings suggest that attitudes towards financial inclusion are positively related to attitudes towards underserved groups, perceived importance of financial literacy, and financial inclusion training. However, attitudes towards financial inclusion are negatively related to bank policies and procedures and Cameroon's Anglophone Regions Employees' Perception.

5. Conclusion
This study aimed to investigate the attitudes of bank employees towards financial inclusion in Cameroon. The findings of this study provide valuable insights into the factors that influence bank employees' attitudes towards financial inclusion. The results show that attitudes towards financial inclusion are positively related to attitudes towards underserved groups, perceived importance of financial literacy, and financial inclusion training. However, attitudes towards financial inclusion are negatively related to bank policies and procedures and Cameroon's Anglophone Regions Employees' Perception.

The findings of this study have important implications for policy and practice. Firstly, the findings suggest that financial inclusion training programs can positively impact bank employees' attitudes towards financial inclusion. Therefore, banks and financial institutions should invest in financial inclusion training programs for their employees. Secondly, the findings suggest that bank policies and procedures can negatively impact attitudes towards financial inclusion. Therefore, banks and financial institutions should review their policies and procedures to ensure that they are inclusive and accessible to all.

The findings of this study also contribute to the literature on financial inclusion. The study provides evidence that bank employees' attitudes towards financial inclusion are influenced by a range of factors, including attitudes towards underserved groups, perceived importance of financial literacy, and financial inclusion training. The study also highlights the importance of considering the role of bank employees in promoting financial inclusion.

In terms of future research, this study suggests several avenues for further investigation. Firstly, future research could explore the impact of financial inclusion training programs on bank employees' attitudes and behaviors. Secondly, future research could investigate the role of bank policies and procedures in promoting financial inclusion. Finally, future research could explore the generalizability of the findings of this study to other contexts and settings.

In conclusion, this study provides valuable insights into the attitudes of bank employees towards financial inclusion in Cameroon. The findings of this study have important implications for policy and practice, and contribute to the literature on financial inclusion. The study highlights the importance of considering the role of bank employees in promoting financial inclusion, and suggests several avenues for further research.
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