Review Form 3

	

	Journal Name:
	South Asian Journal of Social Studies and Economics 

	Manuscript Number:
	Ms_SAJSSE_134073

	Title of the Manuscript: 
	Gender-Based Perceptions in Brand Generalization: Do Male and Female Consumers Differ in Brand Generalization Tendencies?

	Type of the Article
	


	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	Building business strategies on gender differences is based on considerations of the natural variance in gender attitudes toward different branded products due to genetic, attitudinal, and behavioral factors. The chemistry of interactions between the sexes also differs due to emotional and cultural makeup, among other factors. This study draws attention to considering that gender is a moderating variable for many interactions between numerous perceived and actual variables. Also, it keeps an eye on how gender differs in dealing with brands in different manners according to their natural formation.  
	

	Is the title of the article suitable?

(If not please suggest an alternative title)
	Yes, it suitable.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The manuscript has been edited to improve some phrases while ensuring that the language is correct and accurately expresses what the researcher/researchers want. Besides, the manuscript is readable. For example, in the theoretical implication, the comment below should be considered:

1. The abstract does not show the influence of two other variables (risk perception and social identity formation) on brand generalization patterns.

2. The keywords should focus if possible on the essential variables of the study.

3. The Literature Review should present theories related to the study. 

4. in the theoretical implication: All variables in this study related to gender differences in this section and that have been found to affect brand generalizations (only information processing is mentioned) should be referred to in a critical and in-depth comparative manner with the theories referred to, namely consumer behavior and brand extension theories. Providing explanatory literature for both theories will help in this review appeal i.e exploring them in the literature review.  

5. It is preferable to send the written observations in the manuscript to the author/s.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, it is correct and has a novelty and originality.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Despite the study's use of essential sources and references used in the study, they suffer from a lack of up-to-dateness. It would be preferable to supplement the references with more recent ones. Another note is that the researcher must use quotations from the journal in which he intends to publish his manuscript, which is not available in this manuscript.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, readable and seductive



	

	Optional/General comments


	It is better to accept the manuscript for publication.
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