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	PART  1: Comments



	
	Reviewer’s comment
	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript is highly significant for the scientific community as it explores the transformative potential of AR and VR technologies in digital marketing and e-commerce. It provides valuable insights into how these technologies enhance consumer experiences, drive engagement, and address longstanding challenges in online retail, such as trust and visualization. The study’s focus on consumer behavior and practical outcomes like conversion rates and return reductions aligns well with the growing need for innovative strategies in a rapidly evolving digital economy. By addressing both the benefits and challenges of AR and VR, the manuscript offers a balanced perspective, contributing to ongoing research and practical applications in the field.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title is clear, relevant, and aligns well with the content described in the abstract. However, it could be slightly refined to emphasize the scope, such as: "The Transformative Role of Augmented Reality (AR) and Virtual Reality (VR) in E-commerce and Digital Marketing: Enhancing Consumer Engagement and Trust."
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The manuscript is comprehensive and effectively summarizes the key points of the manuscript. However, the following suggestions could improve it further:

· Addition: To provide context, include a brief mention of real-world examples or industries where AR and VR have been successfully implemented.

· Addition: Specify the methodology (if applicable) used to synthesize current research.

· Deletion: The abstract does not have redundant information, so no deletions are necessary.


	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript appears scientifically accurate, as it reflects the current understanding of AR and VR applications in e-commerce and digital marketing. However, the scientific correctness of the manuscript can only be fully assessed after reviewing the methodology, data, and findings.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Suggested additional references:

· Azuma, R. T. (1997). A survey of augmented reality. Presence: Teleoperators and Virtual Environments.

· Javornik, A. (2016). ‘It’s an illusion, but it looks real!’ Consumer affective, cognitive and behavioral responses to augmented reality applications. Journal of Marketing Management.

· Recent industry reports from sources like Statista or Gartner on AR and VR trends.


	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, the language is clear, precise, and well-suited for scholarly communication.
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	Reviewer’s comment
	Author’s comment (if agreed with reviewer, correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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