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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The researchers made a commendable effort in preparing this research paper. While many studies have explored internal marketing as a one-dimensional variable in the banking sector, this study stands out by examining various aspects of the internal marketing strategy and capturing the perceptions of employees and management regarding these dimensions based on their demographic variables.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	I suggest the title:

Exploring Internal Marketing Dimensions in the Banking Sector of Bosnia and Herzegovina
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Aims: "This paper aims to investigate the internal marketing dimensions in the banking sector of Bosnia and Herzegovina by (1) investigating…, (2) determining…, and (3) measuring the impact of…."
Study design: to collect empirical data from management, and employees……
Place and Duration of Study: The data were collected in Bosnia and Herzegovina from management, and bank employees during the last quarter of 2023.
Methodology: This paper…..
Results: Additionally, There was no significant correlation between socio-demographic characteristics and internal marketing perceptions.
Conclusion: This study highlights
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, this manuscript is scientifically sound. The researchers aimed to achieve three main objectives and tested them statistically, obtaining meaningful results.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The study requires more recent references.
Additionally, I suggest:

1- Brown, D. M. (2025). How internal marketing can increase the satisfaction and retention of Generation Z employees in the banking sector. International Journal of Bank Marketing.

2- Suleiman Awwad, M., & Mohammad Agti, D. A. (2011). The impact of internal marketing on commercial banks' market orientation. International Journal of bank marketing, 29(4), 308-332.

3- Mainardes, E. W., Rodrigues, L. S., & Teixeira, A. (2019). Effects of internal marketing on job satisfaction in the banking sector. International Journal of Bank Marketing, 37(5), 1313-1333.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The study requires significant language improvements to align with practical research standards.
	

	Optional/General comments


	Introduction: 

1- Paragraph 3, 4, and 5 “There is no need to mention the history of internal marketing strategies. It is preferable to focus on internal marketing in the banking sector, as many studies have already explored internal marketing strategies in this field such as references mentioned above.
2- The researchers did not clearly identify the research gap, explain its contribution to the existing literature, and address the study questions.

THEORETICAL FRAMEWORK AND A REVIEW OF PREVIOUS RESEARCH:
1- The researchers reviewed various definitions of internal marketing in general but did not specifically focus on its application in the banking sector.
2- It is preferable to present the literature according to each dimension of internal marketing in the banking sector.
RESEARCH METHODOLOGY: 

1- 23 respondents (Specify the exact number of managers and employees)
2- Sample Type – Clarify the sampling method used (e.g., random, convenience, purposive, or ….).
3- Measurement of Variables – Explain how each variable was measured (e.g., Likert scale, categorical data).

4- Reliability & Validity – Provide details on how reliability (Cronbach's alpha) and validity (content, construct) were assessed.
5- Statistical Analysis Tools – List the software and methods used (e.g., SPSS, T-test, and ……..).
CONCLUSION:
1- Summary conclusion: Compare your findings with those of previous studies that either support or contradict them, and provide an explanation for these agreements or discrepancies.
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