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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The topic is vital and need to do research in the particular area. The Research Internal Marketing Dimension in Banking operation is needed to fully satisfy the end Customers. Customer is vital for every organisation. If the structure is good the employer and employee relation and organisational management is effective naturally the end result will be quite well.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Some suggestion for the title revision
1. Perception and Behaviour of Employee and Employer towards Internal Marketing Dimensions in Bank Operation of Bosnia and Herzegovina. 

2. Internal Marketing Dimension and Bank Operation- An Analytical Research in Bosnia and Herzegovina.

3. Internal Marketing Dimension and Bank Operation in the market of Bosnia and Herzegovina.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Yes the Abstract is comprehensive the author quoted the aim, research design and all. The author highlighted the result. But the Result is not clearly suggested by the author. In what way aligning the employee and management on key dimension. The result is not giving mere analysis. The researcher need to give how the gap can be eradicated. In what way the bank can enrich internal marketing to get fruitful result. Factor taken for Analysis is good. The whole research need a strong suggestions. According to their Analysis the suggestion should be clear.
	

	Is the manuscript scientifically, correct? Please write here.
	The Topic is good but in methodology in Research design particularly sampling is not clear. Total number of banks and total number employer and employee all other details are missing. How the researcher select the sample need justification. Internal market Definition is given by the author in number of places. Need to explain and elaborate the research concept widely.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Review of literature is more relevant to the topic. It’s enough and in more number of places the internal marketing definition given by different author is given in the paper. It’s not necessary to quote the definition. Research needed conceptual narration.
	

	Is the language/English quality of the article suitable for scholarly communications?


	In some places there is a grammatical mistake
	

	Optional/General comments


	Research are is good theoretical background is weak the researcher need to give strong suggestion and interpretation need meaningful conclusion.
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