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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript is important for the scientific community because it simplifies how artificial intelligence (AI) and cloud computing are changing the way businesses make decisions and connect with customers. It shows how companies can use smart technologies to better predict what customers want, manage resources more efficiently, and stay competitive. The paper also highlights real challenges like data privacy and ethical concerns, offering suggestions for safer and more responsible use of AI. By bringing together real-world examples and future trends, it helps researchers and business leaders understand how to make the most of AI in modern enterprise systems.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	This title does a good job of showing what the paper is about — it combines enterprise systems, predictive marketing, and cloud-based AI. However, it may sound a bit technical and broad for general readers or even business professionals who may not be deeply familiar with these concepts.
To make the title more reader-friendly and specific, you might consider the following alternative titles:

1. "How AI and Cloud Tools Are Helping Businesses Predict Customer Needs"

2. "Smarter Marketing with AI: How Cloud Technology Is Changing Business"

3. "AI in the Cloud: A New Way for Businesses to Understand and Reach Customers"

4. "Using AI and Cloud Systems to Improve Business Decisions and Marketing"

5. "The Power of Cloud AI in Predicting Customer Behaviour and Growing Business"


	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Yes, the abstract is quite comprehensive and well-structured. It offers a solid overview of the article’s main themes: the integration of AI and cloud computing in enterprise systems and predictive marketing. However, to make it more concise and accessible—especially for a wider audience—it could benefit from a few small adjustments.

	

	Is the manuscript scientifically, correct? Please write here.
	It is well-researched and structured, clearly presenting how artificial intelligence (AI) and cloud computing are changing the way companies manage their operations and marketing strategies. The paper uses real-world examples, references many relevant studies, and supports its claims with both qualitative and quantitative evidence.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	In simple terms, yes, the references in your paper are both sufficient and recent. Here’s a breakdown in everyday language:

What’s good:

1. Recency: Most of your sources are from 2022 to 2025, which means your research is based on the latest studies and reflects current trends in AI, cloud computing, and predictive marketing.

2. Diversity: You have included a mix of academic journal articles, case studies, and industry reports, which adds both depth and credibility.

3. Relevance: The references are directly related to your topic — such as AI in CRM, ERP, cloud-based business intelligence, and ethical concerns in AI.

Suggestions (if you want to strengthen it even more):

1. Include more global industry whitepapers or government reports — for example, from McKinsey, Gartner, or OECD — to add a real-world industry perspective.

2. Add a few references that critically evaluate risks or failures in AI adoption in enterprise systems — this would give a more balanced viewpoint.

3. Include a couple of theoretical or conceptual references (e.g., on the Technology Acceptance Model, Diffusion of Innovation) to tie your practical findings to academic theories.


	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, the language used in the article is generally suitable for scholarly communication, but let me explain that in simpler terms: The article is written in formal and technical English, which is good for academic writing. It uses research-based vocabulary, cites relevant studies, and follows a clear structure (like introduction, methodology, results, and conclusion). This is what most journals and academic readers expect. However, in some places, the text uses very long sentences and heavy jargon (technical terms) that might make it harder for general readers or early researchers to follow easily. A few paragraphs could be made simpler and more direct to improve readability and flow.


	

	Optional/General comments


	The authors have clearly stated in the "Competing Interests Disclaimer" section that they do not have any personal, financial, or professional conflicts that could have influenced their work or the findings in this paper. This means the research was done independently and without any bias related to outside interests.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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