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	This manuscript is valuable to the scientific community as it explores the evolving landscape of e-business models and digital marketing, highlighting their impact on modern business strategies. By analyzing recent literature and emerging trends, it provides insights into how businesses can adapt to technological advancements and shifting consumer behaviors. The discussion on challenges such as cybersecurity, data privacy, and infrastructure gaps also makes it relevant for policymakers and industry leaders looking to foster sustainable digital transformation. Overall, this study contributes to a deeper understanding of the intersection between technology and business, offering practical and theoretical implications for future research.
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