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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The paper addresses a significant issue and crucial for rural development and policy-making. The use of descriptive statistics, regression analysis, and ANOVA strengthens the empirical robustness of the findings in the paper. The results demonstrate a significant positive impact of collective marketing interventions on income, market access, and household well-being.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is comprehensive and effectively covers all aspects addressed in the paper.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes. The authors have adhered to the required guidelines in preparing the article scientifically.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Sufficient
	

	Is the language/English quality of the article suitable for scholarly communications?


	The paper contains grammatical errors and repetitive sections. A thorough copy-editing process is necessary before finalization. 
	

	Optional/General comments


	· While the study initially planned to analyze data from 384 households, only 284 responses were included in the final analysis. However, no explanation is provided for the missing data. Was there a high non-response rate? Was the final sample still representative? Clarifying these aspects would strengthen the study's credibility.
· The ANOVA results mention variables such as start-up capital, financial literacy, and business capacity building, yet the study’s independent variables are sheep producer groups, market associations, and market information systems. This discrepancy needs to be addressed to ensure consistency in the analysis.
· The R² value of 0.630 indicates that 63% of the variation in income is explained by the model, which is relatively high. However, the study does not discuss potential omitted variables or multicollinearity issues. Addressing these concerns would improve the robustness of the findings.

· A large proportion of respondents (58.66% in Table 4) reported a "neutral" influence from market information systems on their selling decisions. This raises concerns about the effectiveness of the questionnaire. Was it designed appropriately to capture clear and meaningful responses? Further clarification or refinement in survey design may be necessary.

· How do the findings compare to similar studies in Kenya, Ethiopia, or other regions? Strengthening this discussion would improve the study’s contextual relevance.
· The figures and tables should be better integrated into the discussion to enhance clarity and coherence.
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