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	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.
	The scope of the article is significant as influencers (as [er contemporary research) have an impact of consumer desires and demand in almost all industry related to living and lifestyle (e.g.: fashion retail, tourism, wellness). However, I feel that the author should have concentrated on a product or service category
	

	Is the title of the article suitable?
(If not please suggest an alternative title)
	Market Reach and Consumer Behaviour are very broad fields. Thus, the title needs to be refined.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.
	Abstract is appropriate
	

	Is the manuscript scientifically, correct? Please write here.
	Since it is a “Short Communication” it seems appropriate. However, it lacks the standardized format of a research paper
	

	Are the references sufficient and recent? If you have
suggestions of additional references, please mention them in the review form.
	There is a lot of literature in Mc Kinsey Insights and some white papers. There are also very many scholarly articles and journals dedicated to Influencer Marketing. The author could include them.
	

	Is the language/English quality of the article suitable for scholarly communications?
	Yes
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