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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The manuscript has special importance for scientists because it studies the understudied area of agri-entrepreneurs using social media for marketing value-added products in Indian markets. The research contributes empirical evidence regarding digital marketing factors in agribusiness through its combination of TAM with the Heckman Selection model despite limited existing studies in this domain. Findings add knowledge to SME technology adoption research through demonstrating that social media adoption results from perceived usefulness and compatibility and attitude but does not require ease of use. The study provides practical recommendations for public officials and commercial marketers and agripreneurs to focus on WhatsApp and Facebook because these platforms demonstrate maximum effectiveness which helps them create targeted digital marketing plans to boost business ventures and agricultural entrepreneurship.

	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title of the article is informative and suitable.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract of the article is comprehensive. The abstract should include statistical results, details of sample size, sampling, period of data collection and benefits from the study.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically correct.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Although the manuscript has cited sufficient references, it lacks recency, as many references are older than 2020. The manuscript lacks India-specific literature.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, the language of the article is suitable. However, the manuscript contains grammatical errors, typographical errors and use of different tenses in different sections. 
	

	Optional/General comments


	The research meets scientific standards yet requires additional improvements to publish at a journal with high impact rating.

Major Strengths:

Relevance to agribusiness & digital marketing

Methodological rigor (TAM & Heckman Model)

Comprehensive literature review

Practical implications for marketers & agripreneurs

Key Areas for Improvement:

Improve English clarity & grammar

Establish the rationale behind the chosen combination of Heckman Model with PLS-SEM as well as the acceptance of the models selection.

The research needs additional analysis of any insignificant findings concerning PEOU and usage of YouTube and Instagram.

This paper should deliver specific instructions that will help agripreneurs apply their knowledge.

The research should include newer academic sources from 2023 to 2024 and specific examples from India.


	


	PART  2: 



	
	Reviewer’s comment
	Author’s comment (if agreed with the reviewer, correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 


	
	


Reviewer details:

Vivek Newar, Dyet Life Care LLP (Private Organization), India

Created by: DR
              Checked by: PM                                           Approved by: MBM
   
Version: 3 (07-07-2024)

