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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript offers valuable insights into the evolving role of social media in the marketing of value-added products by agripreneurs in India, an area that has gained significant attention in recent years. 

By utilizing the Technology Acceptance Model (TAM) and applying Heckman analysis, the study provides a comprehensive understanding of the factors influencing social media adoption among agripreneurs, which is crucial for the future of agricultural business development.
The findings also contribute to the growing body of knowledge on digital marketing practices in agribusiness and offer practical implications for improving marketing strategies.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	SOCIAL MEDIA INFLUENCE ON ADDRESSING THE NEED, FACTORS AND IMPACT ON MARKETING VALUE ADDED PRODUCTS IN INDIA - agripreneurs to be added in title, full article speaks about the agripreneurs and their value added products so the title need to change. - rewrite the sentence.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	No changes required in abstract. 
	

	Is the manuscript scientifically, correct? Please write here.
	Sample size determination is not clear.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Yes it is sufficient. 
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, language quality is good. 
	

	Optional/General comments


	1. The data were collected from 149 respondents between April 2024 and June 2024; however, the method for determining the sample size is not clearly defined in this article.

2. This paper does not include the demographic profile of the agripreneurs, which is a crucial aspect of the study and should be incorporated.

3. Although simple random sampling was used in the research, Heckman analysis is still necessary to account for potential biases that may arise from the non-random decision of agripreneurs to use social media for marketing. Even with random sampling, there could be factors influencing the choice to adopt social media that are not uniformly distributed across the sample? Does the researcher has any sample selection biases? 
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