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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (Please correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	An extensive analysis of customer engagement tactics in digital marketing and their effects on the expansion of e-businesses is presented in this manuscript. In the current digital environment, where companies depend more and more on customer interaction strategies to increase retention, happiness, and loyalty, the study is pertinent. This study offers useful insights for companies, legislators, and scholars by analysing and assessing important tactics like content-driven engagement, social media marketing, and personalised messaging.


	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title is suitable and fits the manuscript's substance nicely. To make the title more readable, it should be changed to "Digital Marketing Strategies for Customer Engagement: A Review on E-Business Growth."
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Although the abstract does a good job of summarising the study, it may be strengthened by explicitly outlining the main findings and their implications. Consider adding specific statistics or trends from the reviewed literature to enhance the impact.
	

	Is the manuscript scientifically, correct? Please write here.
	It is a well-organised, scientifically sound manuscript. More attention to the shortcomings of current engagement tactics, however, would improve the evaluation. While the theoretical frameworks employed, including Social Exchange Theory and Engagement Theory, are pertinent, it would be advantageous to further integrate them with actual data.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	A variety of relevant research are covered by the extensive and up-to-date references. Further references that concentrate on predictive analytics and AI-powered customer engagement in digital marketing could improve the conversation even more.


	

	Is the language/English quality of the article suitable for scholarly communications?
	Although the work is written in academic English that is easy to read, it may use a few minor grammatical corrections. Make sure all terms are used consistently, such as "e-business" and "digital business."
	

	Optional/General comments


	A section on upcoming developments in digital marketing for consumer interaction, including AI-powered chatbots and predictive analytics, might be included in the paper.

To improve readability and comprehension, figures and tables should be appropriately labelled and cited within the text.
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